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	1.
	Transaction processing systems objectives include all of the following except: 


	A)
	increase the efficiency and effectiveness of core business processes 

	B)
	increase customer service 


	C)
	support executive-level decision making 

	D)
	reduce corporate costs 

	E)
	none of the above 


	2.
	_____ reports are produced at irregular intervals and contain special information requested by managers. 


	A)
	routine 

	B)
	ad hoc 

	C)
	drill-down 


	D)
	exception 

	E)
	key-indicator 


	3.
	_____ reports show greater levels of detail. 


	A)
	routine 

	B)
	ad hoc 

	C)
	drill-down 


	D)
	exception 

	E)
	key-indicator 


	4.
	_____ reports summarize the performance of critical activities. 


	A)
	routine 

	B)
	ad hoc 

	C)
	drill-down 


	D)
	exception 

	E)
	key-indicator 


	5.
	_____ reports include only information that exceeds certain threshold standards. 


	A)
	routine 

	B)
	ad hoc 

	C)
	drill-down 


	D)
	exception 

	E)
	key-indicator 


	6.
	Transaction processing systems are generally _____. 


	A)
	non-recurring and data intensive 

	B)
	routine and data intensive 


	C)
	routine with little data 

	D)
	complex with little data 


	7.
	XYZ, Inc. accumulates orders for its products throughout the business day.  Each night all orders are processed at once.  This is _____: 


	A)
	batch processing 

	B)
	online transaction processing 


	C)
	online analytical processing 

	D)
	real-time processing 


	8.
	Internet transaction processing offers all of the following benefits except: 


	A)
	flexibility to accommodate unpredictable growth in processing demand 

	B)
	cost effective for smaller dollar amounts 


	C)
	effectively process multimedia data 

	D)
	support for executive decision making 

	E)
	none of the above 


	9.
	Budgeting, accounts receivable, payroll, and the general ledger are classified as _____. 


	A)
	customer interaction systems 

	B)
	purchase management systems 


	C)
	asset management systems 

	D)
	accounting systems 


	10.
	Transaction processing systems are used for which of the following functions? 


	A)
	general ledger 

	B)
	accounts payable and receivable 

	C)
	inventory management 


	D)
	payroll 

	E)
	all of the above 


	11.
	Channel systems functions include all the following except: 


	A)
	customer service 

	B)
	telemarketing 

	C)
	distribution channels management 


	D)
	marketing management 

	E)
	none of the above 


	12.
	The actions of customer relationship management include which of the following? 


	A)
	personalized services 

	B)
	targeting the right customers 

	C)
	letting customers help themselves 


	D)
	owning the customer's total shopping experience 

	E)
	all of the above 


	13.
	_____ systems are often used to help minimize stockouts and back orders. 


	A)
	purchasing 

	B)
	billing 


	C)
	shipment 

	D)
	inventory 


	14.
	_____ is a system that enables drawings to be constructed on a computer screen and subsequently stored, manipulated, and updated electronically. 


	A)
	computer-aided design 

	B)
	computer-aided manufacturing 


	C)
	computer-integrated manufacturing 

	D)
	none of the above 


	15.
	_____ uses computer-aided techniques to plan and control a production facility. 


	A)
	computer-aided design 

	B)
	computer-aided manufacturing 


	C)
	computer-integrated manufacturing 

	D)
	none of the above 


	16.
	Information technology is useful in which of the following human resource applications? 


	A)
	skills inventory 

	B)
	government reports 

	C)
	benefits administration 


	D)
	labor-management negotiation 

	E)
	all of the above 


	17.
	Real-time monitoring of business functions is the hallmark of _____. 


	A)
	enterprise resource planning software 

	B)
	online analytical processing software 

	C)
	online transaction processing 


	D)
	batch processing 

	E)
	none of the above 


	18.
	All the following systems are types of inter-organizational information systems except: 


	A)
	intranets 

	B)
	electronic data interchange 

	C)
	electronic funds transfer 


	D)
	shared databases 

	E)
	none of the above 


19. 
CRM is an acronym for  ____________________    ____________________    _____________________

	20.
	The primary goal of CRM is to: 


	A)
	build a single, integrated, corporate-wide view of the customer, to maximize the customer's experience

	B)
	develop the primary means by which a customer can change their socks 

	C)
	enhance the customer’s experience through a tightly integrated interface composed of coffee beans

	D)
	all of the above
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	B
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	Origin:  Chapter 8 Multiple Choice, 14
Page:  241

	8.
	D
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	19.
	Customer Relationship Management
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