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	1.
	Electronic commerce allows businesses to do which of the following? 

	A)
	expand worldwide at low cost 
	C)
	reduce costs 

	B)
	increase market share 
	D)
	all of the above 


	2.
	In this type of e-commerce, the sellers are organizations and the buyers are individuals. 

	A)
	collaborative commerce 
	D)
	business-to-consumer 

	B)
	consumer-to-consumer 
	E)
	none of the above 

	C)
	consumer- to-business 
	
	


	3.
	The implementation of EC applications depends on which of the following support structures? 

	A)
	people 
	D)
	supply chain logistics 

	B)
	public policy 
	E)
	all of the above 

	C)
	marketing/advertising 
	
	


	4.
	Electronic commerce benefits organizations in all of the following ways except: 

	A)
	expands a company's marketplace 

	B)
	enables a company to reach more customers 

	C)
	decreases the cost of paper-based transactions 

	D)
	allows large companies to better compete against small companies 

	E)
	none of the above 


	5.
	Electronic commerce overcomes the limitations of other forms of home shopping in all of the following ways except: 

	A)
	EC offers a wide variety of products and services 

	B)
	EC offers the same prices that consumers obtain from paper catalogs 

	C)
	EC allows consumers to obtain detailed information on products 

	D)
	EC allows consumers to compare competitor's products and prices 

	E)
	All of the above 


	6.
	Cyberbanking offers all of the following advantages except: 

	A)
	convenient for customers 
	D)
	chance of recruiting remote customers 

	B)
	saves time for customers 
	E)
	none of the above 

	C)
	transactions cost the same for the bank 
	
	


	7.
	Online securities trading offers all of the following advantages except: 

	A)
	transactions are cheaper 
	D)
	decreases available information 

	B)
	saves time 
	E)
	none of the above 

	C)
	minimizes mistakes 
	
	


	8.
	The online job market offers all of the following advantages except: 

	A)
	low cost 

	B)
	recruiting company guaranteed the best applicant for the job 

	C)
	ease of transmitting information and documents 

	D)
	recruiting company saves time on data entry by using electronic forms 

	E)
	none of the above 


	9.
	In _____ auctions, there is one buyer who wants to buy a product.  Suppliers submit bids and the lowest bid wins. 

	
	A)  forward     B)  reverse     C)  neither     D)  both 


	10.
	Internet advertising improves on traditional advertising in which of the following ways? 

	A)
	Internet ads can be updated any time at minimal cost 

	B)
	Internet ads can reach very large numbers of potential buyers all over the world 

	C)
	Internet ads can be cheaper 

	D)
	Internet ads can make effective use of multimedia 

	E)
	All of the above 


	11.
	_____ refers to online word-of-mouth marketing. 

	A)
	permission marketing 
	D)
	viral marketing 

	B)
	one-to-one marketing 
	E)
	none of the above 

	C)
	personalized marketing 
	
	


	12.
	The phases of the customer service life cycle are (in order): 

	A)
	requirements – acquisition – ownership – retirement 

	B)
	acquisition – ownership – retirement – requirements 

	C)
	requirements – acquisition – retirement – ownership 

	D)
	retirement – acquisition – ownership – requirements 


	13.
	Consumer-to-consumer activities include all of the following except: 

	A)
	auctions 
	D)
	bartering 

	B)
	direct deposit of Social Security checks 
	E)
	all of the above 

	C)
	personal services 
	
	


	14.
	Non-electronic payment methods have all of the following limitations in electronic commerce except: 

	A)
	cash cannot be used because there is no face-to-face contact 

	B)
	takes time for payment in the mail 

	C)
	not all organizations accept credit cards 

	D)
	it is more secure for the buyer to use the telephone than to complete a secure transaction on a computer 

	E)
	all of the above 


	15.
	A(n) _____ is issued by a trusted third party, in order to verify that a specific public key belongs to a specific individual or organization. 

	A)
	encryption/decryption code 
	D)
	private key 

	B)
	digital signature 
	E)
	none of the above 

	C)
	electronic certificate 
	
	


Answer Key
	1.
	D

	
	all of the above 
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	2.
	D

	
	business-to-consumer 
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	3.
	E

	
	all of the above 
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	4.
	D

	
	allows large companies to better compete against small companies 
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	5.
	B

	
	EC offers the same prices that consumers obtain from paper catalogs 
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	6.
	C

	
	transactions cost the same for the bank 
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	7.
	D

	
	decreases available information 
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	8.
	B

	
	recruiting company guaranteed the best applicant for the job 
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	9.
	B

	
	reverse 
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	10.
	E

	
	All of the above 
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	11.
	D

	
	viral marketing 
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	12.
	A

	
	requirements – acquisition – ownership – retirement 
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	13.
	B

	
	direct deposit of Social Security checks 
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	14.
	D

	
	it is more secure for the buyer to use the telephone than to complete a secure transaction on a computer 
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	15.
	C

	
	electronic certificate 
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